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User experience and user interface, also known as UX and Ul, are both important to Graphic
Designers; this is because in order fo design something for a consumer the ease of use, the
aesthetics of it and the experience of buying it all play a role and must curated accordingly.

Firstly, when looking af UX and Ul separately; UX design is the process of creafing consumers
safisfaction and loyaltly by enhancing the usabilily and pleasure made by the cusfomer
inferacting with the product. Ul design on the other hand is the aesthefics of the product for
example on a hoover the power button is a different colour so that if sfands our more or whether
fhe body of I looks appealing fo eye efc. This then helps fo enhance o experience the customer
has with the product and the company whom created the product.,

The ferm User Experience was coined by Don Norman in 1995. Norman was a cognifive scientisf
and joined the Apple feam in the 90's as their UX archifect and was the first person fo have UX

in their job fifle. Although he came up with the ferm UX, UX design had actually began back in
4000bc with Feng Shui. This was the importance of spatial arrangements befween objecrs in
relafion fo the flow of energy (chi) and moving your surroundings in the most optimal and user-
friendly way, including; layouf, materials, framework and colours (Careerfoundry.com, 2019).

From then onwards there has been many different times that UX has been used. From the
Ancient Greeks b0bc where Hippocrafes documented how a surgeon'’s workplace should be
sel up (Classics.mif.edu, 2019), to various poinfs fhroughout the 1900's including inferactions
between workers and their fools. Toyota in the 1940's used UX to create oplimal working
environments for staff as they found that this made production better.

In 1955 Henry Dreyfuss who was renowned for designing and improving the usability of products
(e.g. the hoover) wrole a book called ‘Designing for people” in this he explained UX in simple
ferms, stafing ‘When the point of contact between the product and the people becomes a point
of friction, then the designer has failed. On the other hand, if the people are made safer, more
comforfable, eager fo purchase, more efficient or plain happier by confact with the product then
fhe designer has succeeded.” (Careerfoundry.com, 2019).

Wal Disney has also been hailed as one of the first UX designers. In 1966 he was conslirucfing
Disney world; wanfing if fo be a magical, immersive and a near perfect experience. The words
he gave his engineers fo guide them were; ‘know your audience, pur yourself in their shoes and
finally communicate with shape, colour, fexiure and form." Here Disney is thinking abour both UX
and Ul (Careerfoundry.com, 2019)

In the 1970's UX was heavily focused on within computer technology. The company ‘XEROX'
had a research cenfre called ‘Parc’ where psychologists and engineers worked fogether to
creafe user experiences. Some of the most influential developments during this fime were the
mouse as well as a graphical user interface (GUI) these were bolh used within the XEROX Alfo



X and U

which was the worlds first computer released in 1974,

Steve Jobs and Apple sfaff were given a four of XEROX Parc in 1979, they were impressed by
the GUI and mouse that had been created and were granted rights fo use both. In 1981 the Parc
designers gathered feedback and the UX was revised on the XEROX Allo thus becoming the
XEROX Star. I was revised fo include the first GUI created by David Carfield Smith who designed
icons/ images/ illustrations to make the interface more user friendly. In 1984 Apple released their
first Mac which was also the first mass markel PC using a GUI, it had a buil-in screen and o
mouse. Afthis ime Microsoff had began o take nofe of what XEROX were doing and developed
their own GUI called Windows. The difference between the Windows GUI and the Apple GUI

is that the Windows GUI would work with most IBM and IBM clones rather than if being locked

fo one brand of compulter like Apple, therefore, making it more user friendly and accessible.
(Careerfoundry.com, 2019)

Apple has since gone on fo become an innovaror of UX and Ul. When the lapfop became more
popular than the deskiop during the 1990's Apple used new fechnology (Trackballs and pads)
and infroduced the first scroll wheel during 2001 with the release of the iPod. They released the
IPhone in 2007 and iIPad in 2010 which both used mulfipoint capacity fouch enabling users o
inferact with products in more personal way, Apple acquired the fechnology in 2005 from a com-
pany called ‘Fingerworks." (Careerfoundry.com, 2019)

Allhough fouch sfill plays a major role within UX and Ul in 2011 voice began to come in. Voice
assistants started with Apple’s Siriin 2011 and progressed onfo the likes of Google's Alexa and
Amazons Echo. The path of where UX and Ul is headed seems fo be using our bodies and voic-
es o inferact with the product including immersive experiences by virtual and augmented reality.
(Careerfoundry.com, 2019)

Looking af the hisfory of borth UX and Ul you can clearly see that they bofh have been very im-
porfanf throughout fime and aiding some of the bigges! design innovations in the modern world
such as the mouse and GUI.

Steve Jobs is someone who knew how imporfant UX and Ul are fo the user (Krug, 2013). Jobs
demonstrated this through the innovative fechnology that Apple obrained and used in thelir prod-
ucts. If you take an Apple product and look at the whole process from buying if fo selting it up
has been designed. Going info an Apple store it is in keeping with the brand from the light wood-
en surfaces fo the white washed walls. There are also plenty of products for the consumer to ‘fry
before they buy' from iPads and iPhones with touch screen fechnology to Mac books and iMacs
show casing sleek melallic bodies and sfreamlined keyboards. When the consumer purchases
a product, there is no longer a il point for them to que at, bur instead a member of sfoff rings up
the bill right where the consumer is stfanding using Apple products, helping fo emphasise that the
products will be convenient and quick like the service provided in the store. The consumer sees
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the packaging of the product next, a sleek white box sporting the logo of the company accompa-
nied by an image showcasing what is inside the box, this is both aesthelically pleasing and free
markeling for the brand. Due fo the slim design of the boxes even the largest of Apples products
would be able fo fir info a small car, therefore, easily fransported home. All of these elements have
been thought of by designers o enhance the experience of buying an Apple product, making
sure the consumer has a posilive experience with both the product from the sfart of their journey.

When it comes to Graphic Design UX is necessary in order for whatever is being designed (o
have flow and a sequence for example when making a newslefter the designer will need fo have
fhought abour the way the consumer will know thar they have subscribed. This could be that
when they click on subscribe a new box appears felling them fo submir their email address, affer
fhis the box then may say fo check their inbox as a confirmation has been sent fo them, then an
email will have been sent fo the inbox asking the consumer fo confirm they have received It so
fhal the consumer now knows that they are subscribed. In the words of Don Norman ‘UX is nof
just the design of the app or websife, but, is the design of everything.” Norman goes onfo say
fhat UX is also the experience of gefting the product in the store, fo the ease of putting the product
in the car efc. (YouTube, 2019) The way thaf he explains this helps fo further justify UX as being
important fo design in all areas nof just websites and apps, but also products such as hoovers
and packaging, as well as, experiences.

Ulis also important fo a Graphic Designer due fo the fact that if focuses on the aesthefics and
increases the responsiveness, accessibilify and efficiency of a product. If for insfance the
Graphic Designer in tis case is asked fo build a website, Ul would need fo go hand in hand with
the UX. The colours used, the layour of the menu, the images and fonts would all be strafegic
decisions made o enhance the page and make it visually appealing whilst not compromising
on the funcfionality of if. Adding in navigations whether it is a drop-down menu, if the menu is

a burger efc. is all part of Ul design and the designer would need fo acknowledge this when
making the websife,

Overall UX and Ul are important in Graphic Design because withour the designer using them it
would be how Henry Dreyfuss describes the sifuation ‘when the point of contact between the
product and the people becomes a point of friction, then the designer has failed” UX and Ul help
fo creafte a cohesiveness belween the product and the people and if is down the designer o
convey fthal message.
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This website is for a designer called Brighten Made. This is the type of website that could appedl
fo 0 wide variety of people due to the neufral colours used. The layering between the fonts and

fhe images is also inferesling and something that may be carried through o the website design

for Ink and 1zzy. Although this website is appealing and has some nice qualifies it is not unique

and does nof sfand oul in a crowd as there are a lol of websites designed like this af the moment
and appears fo be a growing frend for the neulral colour scheme and boxy Images.

[im] @ brightenmade.com (]

BRIGHTEN
MADE

modern lifestyle brand

design made with a
deeper purpose
LEARN HORE ;
A : :Qﬂ \é
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- = & brightenmade.com e
2 f“"f% <
THE HOME DECOR

MODERN R
« SILO = Q%

CRONIEN ENENC NG AR E

THE MODERN SILO branding, shopify website, copywriting

(Summers, n.d.)

LOVE + GREY
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Claire Hartley is a graphic designer and illusfrator who speicialises in branding as well as
packaging design. The website has her logo in the fop left hand corner which means that it is
noficeable on all of the pages, bul, also does not distract from her porifolio of work,

The websile uses square shapes for the majority of i fo add sfructure, bur, then uses a more
hand written fypeface which helps fo soffen any harshness. On the landing page the screen
changes colour fo different pastel shades whilst also changing the writing from illustrator fo
designer on a loop which advertises her main two skills

%mtez Profile  Work  Process  Journal  Contact

| help bring honest, curious &
growing brands to life.

(Hartley, n.d.)

< [in]

W!F tzz; ) Profile Work Process Journal Contact

| help bring honest, curious &
growing brands to life.

(Hartley, n.d.)
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(Harfley, n.d.)
The website also uses small animated illustrations such as arrows which help o direct the user
when they need fo navigate fo next. The idea of this is really useful and shows thaf the UX has
been thought aboutr clearly. This will be something that is used on the website being created.

< [cn] Not Secure — clairehartiey.com

Eco at Heart

A brand identity championing a new range of plastic-
free and zero-waste lifestyle products

(Hartley, n.d.)
When rolling over one of the images on her portfolio the image has a semi fransparent overlay
which ouflines what the project was from. This is a really good idea and something that could be
[aken forward as the website cevelops and more work is added fo the portfolios.
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Creative Boom is a design website thaf has lots of different examples of work from all different
creafives as well as arficles and interviews that may be of inferest fo creatives in order fo help
inspire them.

The logo for the website ifself is really inferesting and helps fo keep the user inferacting with the
website as the eyes follow the cursor around the screen adding an inferactive element. The
layour of the websife is quife uniformed and near as It is displayed much like an instagram

feed with a bold capfion defailing the headline of the article and then a smaller fypeface for the
hashlags, however, the writing for the hashfags maybe difficull fo read for some users. The layour
of the websife with the bold capfions works well as it is simple and they are easy fo read.

The website clearly allows the user fo navigate fo what secfion they need or want fo go meaning
fhar they have considered the UX as well as the Ul The design is though very boxy again and
fhis is nol unigue as Ifis used so much af fhe moment, due fo this fact the design for the website
being builf will not use a boxed layour for the majority of the pages.

dit View History Bookmarks Window Help @ = 89% @@ Mon1347 Q @ =

e0e® < m & creativeboom.com ¢ ul) M=N

TURMBISLL L TO
TH3 REVERSIB IE ZTORY
TH3 R3V3IR2IBL3 2TORY
THE REV3ASIBLE STORY

DUALIST

Inspiration / Graphic Design

Inspiration / Graphic Design
Inspiration / Graphic Design

Interesting Development's identity for a \ o -
'smart' dog collar celebrates our best Zag rebrands YO! Sushi using traditional
Japanese art mediums like woodcut and

ink

Brand Brothers' identity for Dualist, the friend
world's first 100% reversible parkas

(Creafive Boom, n.d.)
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Nafasha Durley is anillusfrator who uses a lof of shapes and fextures in her work. All of her work
is displayed on one consfantly scrolling page which means all of her work can be found in

fhe one plaoce making it easier fo navigate around. This though also does not allow for a break
down info subcategories meaning that if a user has come fo the website looking for a specific
fype of illustration they will nof be able fo find if easily and therefore might exit the website before
enquiring. The way thaf the work is displayed is in a squared shape again although this fime it
is a bi more inferesling as they are all displayed at different levels and fif together more like @
Jigsaw.

Although tis is a nice website it is also quite busy and therefore might put some people off as
they are overwhelmed with how much is crushed info one space and there are also a lof of
different bright vcolours on all of the examples of work making it hard fo focus on one parficular
piece. Due o these factors this websife is not something that will be being used for the websife
fhat is going fo be created. I seems fo geared more fowards a Ul rather than a UX as the website
IS nol easy fo navigate around.

t View History Bookmarks Window Help @ = 8% @ Mon13:49 Q @ =
00O <[> [am] @ natashadurley.com @) i g
=SSR ]
4 Illustration Shop About
& Nalasha DURLEY

(p‘;w )

C Creature ﬂ
Features

(ursleg, n.d.) |
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This website is for a lifesfyle, beaury and fashion blogger who goes by the name of
Sunbeams Jess.

The website again uses a lof of images which users tend fo lean fowards as they are more
visually appealing. The website allows for a simple design with a black, white and grey colour
scheme. The images are again placed in a block fype design whichis a frend in web design
ar the moment, however, as so many web designs are using fthis i does nof really stand out
from the crowd any longer. Only three images shown af any one lime with arrows at the top so
fthar the user could easily navigare between pictures which helps fo keep the web page simple
and uncluttered. The UX has been covered here because of the easy fo navigare and simplistic
design, however, the Ul has not been thought info as much as fhis is nof a memorable website
and could easily be lost in a sea of similar designs.

As there have been so many repefifive designs so far boxy images and layours will be
somefhing avoided as much as possible in the design process fo make the website that is being
created standour from the competifion.

View History Bookmarks Window Help @ = 8% @ Mon1350 Q @ =
[ NON IR Em} & sunbeamsjess.com @ th a

Ee

FASHION >

Outfit 018 Outfit 017 Outfit 016

FEB 12,2019 JAN 23, 2019 JAN 20, 2019

BEAUTY b

unbeamsjess, n.d.
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The way that Supima’s websife has the icons layed our is simplistic and yef effective. I allows
for the user to clearly see what each tab has fo offer before it is clicked on for more information.
These icons are also quite minmalistic iwhich gives a cleaner more concise finish fo the page.

it View History Bookmarks Window Help @ = 86%@ Mon13:56 Q @ =
ev0e <> | @ & supima.com ¢ & o)
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STRONGER FIBER SOFTER FABRIC VIBRANT COLORS
°

Supima is twice as strong as regular cotton, which makes for
extraordinarily resilient products. The longer fiber resists
pilling, breaking and tearing resulting in fashion and home
products that are incredibly resilient and keep their form for
a longer-lasting product.

) N
READ MORE

WORLD'S FINEST COTTONS

(Supima, n.d.)

The layout on the information pages is more interesting than the other web designs that have
previously been looked af as the images and the fext overlap one and other creating a more
textured approach as well as sfill being practical. This shows both the UX and Ul have been
considered carefully. .

it View History Bookmarks Window Help @ 7 86% @@ Mon1355 Q @ i
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o
* i 4 are in fact two different and distinct species of cotton

L The most common type of cotton grown around the
(SuplmQ n d > LS ¢ o k <4 world typically has a fiber length of only about 1 inch,
! i ) whereas Supima cotton’s fiber averages 1.5 inches.

While shorter fihers nraduce varns that are rouaher and
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Other page designs where there is one larger image is a carousel so har larger imoages can
easilt be flicked between fo gel a good view withour the need o use a lightbox fo expand up on
fhe image. This is an element o be considered for the website design as it would allow for the
iImages fo be easily seen.
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WORLD'S FINEST COTTONS

(Supima, n.d.)
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This website is the portfolio of a photographer named Missi Calvert. On her website the home
page is simply one of her images that she has faken and then resized if fo fif as the background
on her homepage. Her logo which is her name is then filted with padding into the top leff hand
cormer of her home page. The menu bar then sifs on the right hand side of the image with the
same padding as the logo. This all fits neatly fogether neatly and is simple yet effective.

The layout of the logo fitting info the top left hand comer is something that will definetly be used in
the websife that is being builr as i help fo make i stand ouf so that people learn the brand as well
as nol faking away from what is on the rest of the page.

(Calvert, n.d.)
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When clicking on the menu ifems along the top the you are then faken fo the page that if indicates. The
layout lof these pages is like having polaroids laid ouf side by side as the images are the size of a
polaroid and then the white gap underneath with the fext is is like the whife area af the end of the polaroid
image. This is a good use of Ul as she is a photographer and polaroids are a fyoe of photograph.
Similar fo some of the websites looked af there is overlapping fext and images is which helps to creafe
inferest within the page since everything is very neat, uniformed and square.

WE STARTED FROM THE SOTTOM HNOW WE HERE

02

Photography Essential Oils

CAPTURING CREATINITY GOING CHEMICAL FREE

BLOG PRODUCTS

FERGOMAL WRITINGS, TIPS & TRICKS SUSTAIMNABLY & ETHICALLY MADE

(Calvert, n.d.)



Missi (a ver

The layour of the contact page conlinues fo use the overlapping of shpaes, iImages and fext
helping fo keep a flow of continuity from page o page. How consistent the theme of the website
is really helps to make i flow and give a please User Experience this is somefhing that needs o

be considered when building the website in order fo make sure that it flows well through out all of
fhe different pages.

LIVIMG SIMPLY &
COMECIQUSLY

MISSI

’ CALVERT

and | am the irst persan orying during an ¢psade of This |5
s

THATS HOT EMOUGH, TELL ME WOREL

Grab Your Starter
Kit!

Want 1o SLart your journey with
Ezsential QHls? Purchage & starter
kit

(Calvert, n.d.)
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Cacao 70's websife is very illustrafive and have thought clearly about the fact thar they want fo
advertise chocolafe in a magical way by having an imaginative illustrative scene throughout
fhe whole of their landing page. The colour scheme works really well in pastel shades with the
simple illustrations giving the appearance of sweels and chocolate by using the red and white
on the hot air balloons efc. The illustrafions on the website and the colour scheme make i stand
our compared fo a lot of other websites as if looks unique and really shows that the Ul has
been payed a greatl delail of affention. As the illustrations work so well and are unique these are
somelhing that should be faken forward fo the website being built as it will make it stand out and
be visually oppealing.

https://moodie lec.ac.uk/pluginfile.php/825999/mod resource... Cite This For Me: Harvard, APA, MLA Reference Generator (9) Pintere: st cacao70 | Welcome to a State of Chocolate +

L
A

(Cacao 70, n.d.)

<>Nm Not Secure — cacac70.com ¢ il (=

hitps://moodie.lec.ac.uk/pluginfile.php/825999/mod_resource... Cite This For Me: Harvard, APA, MLA Reference Generator (9) Pinterest Cacao 70 | Welcome to a State of Chocolate. |+

LOCATIONS» |  CONCEPTS  PRODUCTS CACAO070  STORY  FACTORY  FRANCHISE

(Cacao 70, n.d.)
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Name; Jenny Fischer

Age; 34

Job; Author

Gender; Female

Family; Lives with boyfriend

Location; Pensylvania, Unifed
Stares

Stressed
Prefers skype calls and emails

Likes; Writing, walks in nature,
relaxing with friends/ boyfriend

Dislikes; wasling fime, lack of
communication
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Name; Tom Smith
Age 18

Job; Student/ part fime custom-
er assisfant

Gender; Male

Family; Lives at home with
Mum and younger brother

Career Path; Carpenter
Location; Leicester, England

Calm
Prefers contact via meelings

Likes; Foofball, seeing friends,
phoftography

Dislikes; Early momings, not
eaming much money
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Name; Sammy Davies
Age; 55

Job; Enfrepreneur
Gender; Male

Family; Lives with wife and 3
kids

Location; Scofland

Happy

Prefers any form of communi-
cafion.

Likes; Hiking, running, business

Dislikes; Lateness, bad food




Logo Researc

The logo for the business needed o be
redesigned as although the previous
logo was okay If looked as though it
wass just an illustration business rather

F
fhan a business thar would be able fo do
illustrations and any ofher design work that Iﬁ
may proposed for the business fo create.,
//f

In order fo gel a good idea of what logo
would work best for people a guestionaire
was creafed asking 34 people, 22 of
which were male and 12 female.

Alter collating the data the logo which

came our on fop was logo number i with
17 people ouf of the 34 choosing .

The pie charfs below represent how many
people and what genders they are. Grey
being female and black being male.

3 people voted for logo number 1.

2/3 of the people were female and 1/3

were male.
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17 people voted for logo number 2.

10 of the people were female and 7 were
male.

3 people voled for logo number 3

All of the people were male.
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8 people voted for logo number 4

All of the people were male.

3 people voled for logo number 3

All of the people were male.
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Three sefs of wireframes have been created for the website. The first is depicted below. In this design

fhere is a carousel on the homepage, this will be showcasing various examples of work that are featured
on both the graphic design and
illustration pages.

Both the Abouf page and the Contact page will have the same layouf which is fo have the text on one
side of the page and an image on the other side of the page.

Finally the Graphic Design and lllustration pages will have a very sfructured layout having many
examples of work side by side with a small caption underneath. These images can then be clicked on fo

expand them.
Al owk G rophac ‘Wustration conrack
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Aok Grafiic Desigh
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Vire rames 2

This wireframe depicts having the home page with samples of work on from both the Graphic Design
and lllustration pages these will be ser oufr almost like an Instagram checkerboard with a small caplion
underneath the images.

The Graphic Design and lllusfrafion pages will have the same layour as the homepage and then the
About and Confact page will have a different layour which is text next fo an image.

The menu bar will be ar the top of the page, but, will follow the page when scrolling down. The logo will be
in the fop leff hand comer and then the different pages filles will be on the right handside.

Noow®  Grahic kvt copufact )
Desegh Aloouk g—aphaz: (llushrechion o
osgn

A bout




\/ire rames 3

This wireframe is very simple. The navigation will be ar the fop of the page and will follow the page when
scrolling, the logo will be in the middle of the menu bar and will fake you fo the home page when clicked.
All of the pages follow the same layour which is fo have images and fext overlapping one and other
excepf for the contact page which will have a box allowing people fo puf in both their name and confact
derails.

|lughveon (Conrack I!

< ohra
Aot Graphic ABOUT Grapht ugtahion: Conrack
D A,Suﬁh D(,gtﬁv\

ABOUT




Vire rames 4

This final wireframe is more illusirative. I will use the idea of the ink bottle starting a waterfall of ink flowing
down the screen which will then lead the user to each section of the website. There will then be a hand
wrilten fifle ouflining whar is under each section.

To access the different pages, the user will need o click on the Graphic Design or lllusfration header
which will then fake them on o a seperate page o view a gallery of the work. Af the boffom of the website
there will be an illusfration of a bottle which the user will press and then be taken to a confact page fo fill
ouf defails.
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rototype

Adobe XD was the software used to create a prototype of the website to give an idea of how each of the

pages will work and connect up when each butfon is clicked on. IF also shows what the layouf will look
like on the acfual website when it has been created.

& XD File Edit Object Plugins View Window Help

- 2020
@®®® A Design Prototype  Share Website 2

er
ASSETS

Q Al Assets

Get started by linking assets
from existing cloud d

Link Assets

Import File

[

This was the mock up of wireframe 1, it showed that the layour in a more precise way and also helped fo

show what the colour scheme would be; grey, white and black. IF also gives a belter view ar the style of
fypograpghy used.



rototype

@ XD File Edit Object Plugins View Window Help @ = 76% @) Fri1643 Q @ =
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ASSETS o+
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NATURE LINE ART

WATERCOLOUR

For both the graphic design and illusiration pages there would be a seperate page created for a porifolio
of work creafed and then this would be splirinfo subcategories on thaf page so that the clienf would be
able to clearly see the sort of work that they like.
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For this mock up of wireframe 2 Adobe XD was used again and gives an oulline as fo what each section
would do. I also shows how each buffon would be pressed and what page i would fake you fo. The
colours used are again ;grey, black and whife fo keep in theme with the logo.



Graphic lllustration Contact
Design

For this mock up of wireframe 3 and
this fime was made in Adobe Photo-
shop. This design is a lof more illusira-
flive although if uses the same colour-
scheme as the previous fwo mockups.
This fime It features a menu running
along fhe fop right handside of the
page which follows the user through fo
oo DR Mok coned the other pages.

There are then illusirations on each
page alfernafing sides uniil the end
page is reached.

erplic Design

Home Graphic lliustration Contact
Design

I”ustration

hic llustration Contact

Home Grap!
Design

Contact




For this final profofype it uses an
llustration of a flowing ink boltle fo
create a waterfall effect that aloows the
user fo be guided down fhroughout the
websire.

The menu on the original wireframe
has been disincluded on this website
mockup though as the wesbife does
nof require one.The menu would also
have followed down the page as the
user scrolled, however, due fo the

fact that the typography on the menu
is black it means that you will nof be
able o see some of the opfions as the
llustrations are black. Due fo the fact
each page has alink fo the examples
of work relevent to if, it means thaf

the menu actually become irrelevent
and is no longer needed. Therefore a
decision has been made fo remvoe
the menu allowing for more illustrative
work fo be placed onfo the pages if
required.
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34 people were asked again which design they preferred. The overall oufcome was that the 3rd and 4th
designs were the most popular with the 4fh design being the favourite. When asking for ellaboration the
people involved in the queslionaire said thaf the most popular designs were a lof more illusirative which
went befter with the name of Ink and Izzy as well as that the purpose of the website was o be a portfolio
for a graphic designer and illustrator.

They also said that the 4th design flowed a lof befter as the waterfall helped fo link each page fogether
making i easier fo navigate and more aesthefically pleasing as well as making them want fo scroll down
fo see more of the image and what i would lead fo.

As tis is the design with the most posifive user feedback then this design is the one that is going fo be
used for the website.



Buildmg [he Website
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Inifially before any work could be done on the actual buidling of the website a domain had fo be
purchased and then a wordpress account needed fo be linked fo if. One.com was the domain sife
used as I had a good pricing point for using a ‘.com’ rather than a *.co.uk’ as the website needed
fo be used outside of the UK in the future.

Alfter this a theme was chosen although on wordpress when the two were linked together. This
fheme was irrelevent fo the design as a plug in called Elementor was installed which allows the
user fo build pages more freely with a drag and drop layour.,

one.com Find your domain name @ Products  Support  Control Panel Webmail
ne.com

Only £ 0.99 /month*

on website and email

hosting. 9
one.com inkandizzy @

36% of the web is
built on WordPress.

Unlock the power of the most flexible website builder.

Start your website

RESUMIDO

SUSEART BE 0T X [T T IRV L. .V

ise cookies. By continuing, you agree to their use. Learn more, includi

(wordPress, .n.d.) The World's Leading WordPress Page Builder

Join 5,000,000+ Professionals Who Build Better Sites With Elementor

(Elementor, .n.d.)

nnnnnn
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For the first page there is an ink boltle which then has the businesses logo on the front of if. This
was creafed in Adobe lllustrafor using bofh the pen and shape fools, building up layers and
adding highlights fo the bottle. Anink flow was then creafed and lined up with the boffle opening
SO as fo make if look as though the ideas were flowing our and down the page. There were three
different versions of the ink flow designed although the final design was chosen as i appeared
more like the sfart of a waterfall and therefore I would be able to be linked fo the nexti part of the
design making the user wanf fo carry on going fhrough the website.

This waterfall keeps going throughour the website until the user reaches the bottom.
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The illustrations for the rest of the waterfall were made in exaclly the same way as the Ink boltle
with the addifion of the line fool being used fo add the highlights info the waterfall.

The writing for the headings on the website such as Graphic Design, lllustration, Click me, About
me and Welcome to my world were all hand drawn initially as they needed fo have an organic
feel fo them. Lofs of different lypography styles were frialled before deciding on the final one.
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Alfter this they were scanned info fo the computer and then edited using Photoshop fo turn them
info PNG's and remove the background as well as neatening up the edges of each of the letters.

This was done by using the magic wand fool fo remove the majority of the background and then
the lassoo tool fo remove any smaller bifs that had been missed.

Alfter the the levels were adjusted fo make all of the writing completely black before the eraser fool
was used fo go around smoothen the edges.




uilding The Website

The other illustrations featured on the websife such as the message in a boltle and the hand
coming fhrough the archway were created in the same way as the ink boltle in lllusfrafor using the
pen fool fo draw the outlines.

Alter this the illustrafions and assefs were ready fo start being posifioned on fo the web pages in
elemenitor.

Dashboard
() Contact— Elementor

O One.com

Performance
Cache

ElementsKit () Graphic Design — Elementor
A Posts

M| Lessons
& Catalog () Home — Front Page, Elementor

83 Media

Pages
Comments @ () MWustration — Elementor

Contact

Elementor (\/\/Qrd Press ﬂd)

Templates
Appearance
K¢ Plugins

Installed Plugins

Add New

The pages were made by going fo the home screen in Wordpress and then pressing pages
from the ool bar and adding a new one for each page that needed to be builf for the website.
The pages were then named and made public so that they were live and ready o be used.

Home — Front Page, Elementor
Edit Quick Edit Bin View Purge from Varnish Edit with Elementor



Home Page

The nexi stage was adding in how many columns there were going fo be for each part of the
website. Infially only one column was used and then the width, column gap, height and posifion
were set so that the image could fif on all screens. From there the Image widgef was selected
and ragged onto the column meaning that an image could now be added. The first image puf
onto the page was the ink boltle with the logo on .

SELECT YOUR STRUCTURE

v Layout
Stretch Section
Stretch the section to the full width of the page using JS. °
Learn more.
Content Width Full Width v
Image

Columns Gap No Gap -
Height Fit To Screen v

Choose Image
Column Position Top v
Vertical Align Default hd
Qverflow Default v

Choose Image

Fl::,{ E M 'u".j (Elementor, n.d.)

(Elementor, n.d.)




Home Page

The padding and the margin were changed for both the image and the column so that it
appeared on the screen in the right position. The way that the image was sized and positioned
was by using % rather than pixels so thal no matter whar screen it was being viewed on it would fif
fhe size correctly.

This process was then repeated for all of the ofther elements on the page such as the fypography
and the ofher waterfall background images.

Each fime a new image needed o be added a new column was placed underneath the
previous one and then the fop and boffom margin and padding adjusted so hat it fitted
alongside the background. This mean that a lof of elements kepl on moving around.

Margin %
0O £ S 0 B 5 &
Padding %

(Elementor, n.d.)



Home Page - Problems

As the elemenfs kept on moving around a lof because of the columns being placed on fop of
one and ofher it meant that the sizes were offen incorrect and the positions were not stable when it
came fo editing them again.

This is when the decision was made fo start the website over again. In order to make the
elements all fir on the screen in the necessary posifions for the home page a 5 column design
was chosen insfead of just one and layering the assels on fop of one and ofther.

Again the width, height, position and gap were all adjusted.

~ Layout

Stretch Section

Stretch the section to the full width of the page using JS.

Learn more.

Content Width Full Width -
Columns Gap No Gap v
Height Fit To Screen -
Column Position Top v

Vertical Align Default -

Overflow Default -
(Elementor, n.d.)
(Elementor, n.d.)



Home Page

This lime so that the background fiffed on the screen in the right position with all of the elements
and it did nof keep moving around if was placed as the background by using the classic
background fool,

As all of the waterfall and ink boffle segments were seperate inifially they all had fo be brought into
phofoshop and the fitted together as well as any of the writing that may be static and will nof be
used for inferation before I was exported as a high quality PNG.

@& lllustrator File Edit Object Type Select Effect View Window Help

@ 7 100% @@ Sat1548 Q @ =
sentials v O,

ENWPRPXIHANOE YV

A‘.,..
A § ¥

CIEC B |
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This PNG was then imporfed fo elementor and chosen as the background image. Adjusting the
position fo be in the centre and making sure that it didn't repeat itself as well as covering the area
of the screen.

Position & Centre Centre v
~ Background
Attachment Default v
: NORMAL R
Repeat L No-repeat v ' ﬁ
Background Type <« | - &
Size Cover v

(Elementor, n.d.) (Elementor, n.d.)



Home Page

The images for each of the columns were then added in the same way as before using the
image widger and then importing them. Which column they were ploced in depended on what
side of the waterfall they were going fo be fifed on. The Graphic Design was placed on the left
handsides column where as the Click Me image was placed on the right handside along with the

message in a boffle. The margins and padding were adjusted again to make sure that they fitted

onfo the screen in the right posifion.

v Image .
Margin 3

Choose Image

GRARHLG o sl o Jme 4
ESTEN e

Image Size Large-1024x 1024 ~ 0 w 0 a 0 - 0 - é)
Alignment =E|=|=

Caption NEne . (Elementor, n.d.)
Link Custom URL A

https://www.inkandizzy.com/graphic-de = & &

In one of the columns a spacer widger was added so that the design of the ink waterfall fitted
on fhe whole of the screen as it was still a bit foo high up meaning that the ink boftle was being
cur off everytime the web page loaded up. As the spacer provided a blank space the padding

padding and margins were adjusfed so that it made the background fif info the right position on
fhe screen.

£

Spacer 600

(Elementor, n.d.)

Space PX



Home Page

So that the fypography and images would fake the user fo thal page that they were wanfing fo go
[0 a custom link was added.

Link Custom URL v

https://www.inkandizzy.com/graphic-de & &

So that users know where fo press for the different pages the words ‘lllusiration” and ‘Graphic
Design’ have been animated o pulse when they are hovered over to indicate thaf they are able
[0 be inferacted with. The same effect has been applied fo the message in a bottle fo make if

appear as if it is floating on the water and so that it appears the same as the other elements that
can be inferacted with.

. . NORMAL
Entrance Animation

Opacity

Bounce X v :

CSS Filters

™,

Animation Duration Normal v
Transition Duration

(Elementor, n.d.)

Hover Animation

Pulse x v

(Elementor, n.d.)




Home Page

Finally in the last column a fext widger was added to be able fo write a bif about the Designer.
Alfter this it was positioned like the ofther widgers by using the margin and the padding fo raise if fo
where I nedds o go.

Text Editor

(Elementor, n.d.)

KA [
= & =

Hi, I'm Izzy.

I am a Graphic
Designer and
Illustrator who
is always up for

A WAAANAXAT

(Elementor, n.d.)



Contact Page

The conlact page was created by installing a plugin called Contact Form 7.

Contact Form 7 Active

Just another contact form More Details
plugin. Simple but flexible.

By Takayuki Miyoshi

(1,759) Last Updated: 2 weeks ago

5+ Million Active Installations ¥ Compatible with your version of WordPress

(Elementor, n.d.)

The form gave basic HTML coding which could then have the ype altered when inserted in
belween the opening and closing fags.

<label> Your Name (required) Ml . .
[text* your-name] </label> It foloing e o can e ese e o
[your-name] [your-email] [your-subject] [your-message]
<label> Your Email (required) * [ inkandizzyeguatl con
[email* you I"-emaﬂ.] </1 ab e1> From [ Ink & Izzy <wordpress@inkandizzy.com>
-L b -L S b . t Subject [Ink & Izzy "[your-subject]"
<label> Subjec
[text your-subject] </label> cditonal - [Reply-To: [your-enail]

<label> Your Message

[teX‘ta rea you r-mes Sage] </-Labe1> Message body From: [your-name] <[your-emaill>

Subject: [your-subject]
Message Body:

[Sme'i.t "Send"] [your-message]

This e-mail was sent from a contact form on Ink &amp; Izzy
(https://www.inkandizzy.com)

(Elementor, n.d.) (Elementor, n.d.)




Contact Page

For the contact pages layout it was designed with only two columns and then applying the ink
boltle as the background again fo the whole section.

In the left hand column the confact form widgef was used and adjusted so that the contact form

sar well on a monitor screen. After this the illustration of the hand holding the pen was added info
fhe right hand column using the image widger again. Both of the columns and widgels hand the
margins and padding adjusted so that they fitted fo the page in the right way.

.. (

=

Elementor, n.d.)

Contact form 7

-

'Your Name (requir-

(Elementor, n.d.)

(Elementor, n.d.)



ustration rage

The illustration page used a 4 column layour as if didn’t need as many widgefs added fo It

(

The background image for the section was the same as on the home page, but, his fime in
phofoshop the sfafic writing was removed so that only the illustrafions were saved onfo the PNG.
The ink bottle af the fop of the screen is also linked fo the home page so that the user can click on
i fo refurn home.

Elementor, n.d.)

With this positioned in the same way as before the first column had the same ‘lllustration’
lypogrophy as before placed o the right handside of the ink bolfle illustration so that the user can
clearly see what page they are on.

The second and fourth sectlions had gallery widgets placed in them so that the work could be
displayed in two columns going down the page with the images from one column being af a
different level to the ones in the other. For the gallery columns there was also a lightbox added so
that when the user clicks on the image It becomes larger so that they can gel a belter view.

N[N
DD D Image Size Large-1024x 1024 ~

Columns 1 -
Basic Gallery vedarle -
(Elementor, n.d.) Lightbox Yes v

In between these two galleries there was a spacer widgel added so thatl the background image
would cover the whole of the page.



ustration rage

As both the illustrafion and graphic design pages were going fo be in the same sfyle the page
that had been created for the illustration work was saved as a femplate so that it could be used

on the graphic design page. This means that everything on the illustration and graphic design
pages should be identical in layout.

This allows for only the images needing to be changed as well as the typography ar the fop and
fhe repositioned using the margin and padding.

0086

Add Template
Drag widget here

(Elementor, n.d.)

Q

lllustration and Graphic Design Mobile

Background Je 2z : Y _ m

lllustration and Graphic Design Pages

(Elementor, n.d.)



Crap C Design age

The Graphic Design page used the presaved femplate from the lllustrafion page and then the
fypography and images were changed.

As the images for the gallery were different shapes fo the ones used on the illustration poge
the spacing and positioning needed o be changed so that it would all be in keeping with the

previous page.

* |Image

Choose Image

GAAFHLL
DESIEN

Image Size Large-1024x 1024 ~
Alignment ===
Caption None b

(Elementor, n.d.)

v Advanced
Margin %
751 £ -88 £ 0 218 2 &
Padding %
0 3 0 Z 0 Z -5 & &

(Elementor, n.d.)
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Once all of the pages had been suitable for using on a deskiop adjustiments were being made
fo make the website responsive for a mobile. The problem was thaf everyfime adjustiments were
being made solely for a mobile version they were also changing if for the deskfop version. Initially
I was thought that I was because of there being so many sections, however, when they were
condensed down and the mobile version was affempled again if sfill had the same problem
occurring.

Due fo this problem it meant that a seperate version had o be creafed for use on a mobile
device.

To begin with the sections on all of the pages (Home, lllustration, Graphic Design and Contact)
were hidden on a mobile device. this was done using elemenfor by going onto the responsive
fab and then pressing hide on mobile.

Hide On Tablet
Hide On Mabile [ HIDE )

(Elementor, n.d.)

Alfter this on each page underneath the section already being used for the page a new ones
were added.

To make the layour work this fime each image needed to be pul info a singular section and
stacked one on fop of the other. The iImage thaf was being used as the secftion background on
fhe monifor pages also had fo be imported as an image widget this fime around and have the
other elements layered over the top of if in the same style as the monitor version. This version
was then hidden for tabler and deskiop using the responsive fab on elementor so that it would not
inferfere with the deskiop design.

Visibility

Hide On Desktop | HIDE )
Hide On Tablet )
Hide On Mobile

(Elementor, n.d.)
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The illustration and graphic design pages were both designed fo look the same again so once
Ifwas made for one page if was saved as a mobile femplate so that if could be tweaked for the
other page.

lllustration and Graphic Design Mobile

lllustration and Graphic Design Pages

(Elementor, n.d.)

The pages appered slightly different on the mobile version fo on the deskiop version as a mobile
IS nof as wide as a desktop.

For both the Graphic Design and lllusiration pages the examples of work were pufr as one long
column rather than two shorter ones as this fook down the width of the mobile site. Then on the
contact page the hand illusfration is up by the side of the ink bottle and then the confact form

s placed underneath rather than the form and illustration being placed side by side like on the
deskiop version. There was also a small illustrative home button on the mobile version so that the
user could easily access the main homepage.

The home page stayed exactly the same in bofh deskfop and mobile designs excep for the fext
below Abouf Me becoming cenlfralised on a mobile version.
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ABOUT 1F

Hi, 'm lzzy.
I am a Graphic Designer and lllustrator
who is always up for a new challenge.

(Zanker, 2019)
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a defined
movement
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—vatuation

Overall this project was fairly challenging. Ar the beginning there was a lof of research conducted
info different fypes of websites and out of all of these websites the one that stood ouf the most
was e illustrafive one as it was nof following the same frend as the rest. This unique idea of an
llustrative design was also what appealed o people most in the feedback groups as well and
therefore was the chosen design fo build. As someone who is nof that confident with coding

or building websites the task of building the website was somefhing that was nof being looked
forward fo, although, tis being said when crealing the assets in illustrafor and photoshop it was
an enjoyable process.

The building of the website was difficulf fo begin with as elemenfor was an unfamiliar soffware,
bul, the more it was used, the easier it became to naviagte around. The fact that the live websire
had to be rebuilf again was very frustrating as it meant that there was not a lot of fime fo finsh if
in and a lof of fime had been puf info the original version, however, it was a lof easier fo build the
second lime around having leamt how fo use elementor more efficiently.

Having fo create a second version for mobile was frusiraling as well, but, in hindsight i was
fhe best decision as the websites progress was being hindered by frying o adjust the deskiop
version for mobile and creating seperate version for mobile was the only way around fhis.

As fhis is a work in progress things thaf need fo be added to the website slill are more arrows so
fhat it is more user friendly when navigating their way around the home page as where o press
for the galleries and home page is nof always that clear,

The overall flow of the website works well as there is the one long illustration of the waterfall flowing
fhroughout all of the pages creafing continuity much like in the research where the most illustrative
websife seemed o flow the best,

The project depite some issues occurring has creafed a live working website which can continue
fo be updated, changed and added fo in order to show work and gain business.
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